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= The combination of lower commodity prices, a high base effect, and
restricted household consumption reversed the upward trend in

corporate revenue growth in Q1-2025.

= The slowing inventory growth may indicate retailers’ less optimistic

outlook, which could hit domestic businesses higher up the supply

The Indonesian financial market has seemingly
rejuvenated over the past week. The Rupiah
bounced higher than some other currencies,
appreciating by 2.49% WoW despite the DXY
index (which measures the USD against a basket
of seven hard currencies) strengthening by 71
bps over the same period. The benchmark 10Y
SBN vyield also drops to 6.86% as foreign outflows
slow down to a paltry USD 36.5 Mn, narrowing
the real rate as CPI inflation also normalises to
1.95% YoY in April 2025.

A bumpy start for Corporate Indonesia

Another point to consider amid the ongoing
(albeit early) recovery in the stock market is the
limited improvement in corporate Indonesia’s
underlying condition. Our observations of listed
companies show that revenue growth is slowing
to 3.43% YoY in Q1-2025, ending the uptrend in
the previous four quarters which saw revenue
growth tops 7.25% YoY in the last quarter (see
Chart 1).
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chain.
Scan for = The still-concentrated CAPEX trend may continue to restrict the
;Iler Irlzgsft demand for labour in the corporate sector, translating negatively to
depository the household income condition.

Another pleasing development is the 1.38%
WoW rebound in the JCI index, in line with the
global trend (bar China), as the US economic
slowdown raises expectations for both the Fed
and tariff U-turns. However, despite the recent
turnaround, it might be wise to note that foreign
investors are not yet eager to return to the
Indonesian stock market (foreign net buy only
amounts to USD 7.3 Mn in the past week),
highlighting the domestically driven nature of the
recent recovery.

The story of Indonesian corporate revenue
growth did not change much from the last
quarter. The mineral fuels-producing sector’s
revenue drops deeper, while the upswing in gold
prices drags revenue in the minerals and mining
sector higher-ups. The government’s shifting
growth strategies also have some say in the
corporate with  basic

revenue situation,

industries (primarily commodity chemicals)


mailto:lazuardin_hamzah@bca.co.id
mailto:barra_mamia@bca.co.id

benefitting from the industrialisation effort while
the drop in infrastructure investments hit
companies in the construction and engineering
sectors.

Beyond that, the falling corporate revenue
growth appears to have something to do with
the election effect that the economy enjoyed a
year ago. Broadcasting and advertising
companies recorded a significant drop in
revenue, a product of the high-base effect due to
the advertising boom amidst the political

campaigning period in Q1-2024.

Unfortunately, the slowing corporate revenue
growth has more to do with just the election-
driven high-base effect. Indeed, the disrupted
recovery trend confirms the underlying
problem that has
troubled the Indonesian
economy over the past
quarters: weakening
household

consumption. Some
corporations in the retail
sector — both in the
consumer discretionary
and staples goods sector
— reported negative revenue growth in Q1-2025,
with tobacco producers and broadline retailers

leading the decline.

While the 2025 Ramadan period failed to
provide a meaningful boost for the consumer
staple and discretionary goods sectors overall,
the higher revenue reported by food producers
and retailers shows that the seasonal effect
remains a powerful driver. While slower growth
is unavoidable for most companies, revenue
growth in the food processing and retailing sub-
sectors (excluding tobacco, brewers, and
distillers) is holding up better than consumer
goods overall (see Chart 2). Stable prices and
continuous net store openings may continue to

support food retailers’ revenue performance,
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“While the high-base effect is
an important factor, the
slowing corporate revenue

growth pretty much confirm
the thesis on the weakening
household consumption”
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although the same thing cannot be said about
other retailers given the anaemic household
income condition.

While store openings play an important role in
supporting revenue, food retailers’ still-strong
revenue performance may be more organic
(albeit event-driven), considering the strong
(SSSG)
disclosed by some food retailers in Q1-2025.

same-store sales growth number
Meanwhile, the weak SSSG figures disclosed by a
leading non-staple goods retailer highlight the
challenges facing the sector, although the
spillover effect of improving export crop prices
captured by households in some commodity-
producing provinces appears to help soften the
blow in sales numbers, especially in high-growth

markets outside Jakarta and Java.

] While disclosure of
the SSSG data is (unfor-
tunately) not too commonly
available, the more common
inventory data tells a
relatively  similar  story.
While the shifting Ramadan
period (from partly in Q2 to
fully in Q1 starting in 2025)
helps to lower the days of inventory in food and
apparel retail sectors, speciality retailers (such as
household goods and electronics retailers) are
reporting higher days of inventory number (see
Chart 3). Attentive to this risk, most companies
are already lowering their inventory level in Q1-
2025, which may have hit companies higher up
the supply chain.

Our assessment of the uneasy condition facing
the domestic corporate sector may run in
contrast with the recovering CAPEX realisation
growth (see Chart 4), although this discrepancy
is easily attributed to some factors. First, like in
the past couple of quarters, corporate CAPEX
realisation (a proxy for investment) remains
concentrated in

several downstreaming-



impacted sectors, with some sizable M&A deals
further obscuring the view. This reading is
with the
investment (FAI) growth in Q1-2025, suggesting
that domestic corporations, despite their sizable
cash holdings, remain hesitant to spend on

congruent drop in fixed-asset

CAPEX and expand their operation.

The widespread hesitancy to invest and expand
operations is further highlighted by the rising
uncertainty amidst the ongoing trade war, which
may lock the domestic corporate sector into a
race-to-the-bottom against importers. While the
prospect of cheaper imports might seem like a
boon for inward-looking trading sectors, such as
speciality retailers. However, these sectors stand
to gain little from this situation — given the risk of
returning depreciation pressure on the Rupiah
and, more crucially, the still-subdued household
consumption stemming from limited
employment opportunities in the corporate

sector.

A bad start to the year
Indonesia’s corporate revenue growth is slowing again as lower commodity prices hit while domestic

demand fails to recover amidst the Ramadan period
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Indeed, the low appetite for expansion, and even
self-consolidation in some sectors, continue to
limit the demand for workers in the corporate
sector (see Chart 5), hurting employment
opportunities and the outlook on household
income — particularly in more urbanised (and
often highly populous) regions such as Jakarta
This corporate
employment growth-household consumption

and Java. investment-
nexus underlines our current expectation of a
weaker GDP growth number in FY 2025,
although the government’s recent move to
normalise its fiscal spending may help to improve

the situation.

“Encouraging the corporate
sector to invest will be crucial

to stem the downward trend in
employment opportunities”

Chart 1
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Food-motivated

Food producers and retailers’ revenue are holding up better in Q1-2025, as consumers may sacrifice
spending on non-staple consumer goods to increase their food-related consumption
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Chart 3
Longer days

Despite its still-strong revenue performance in Q1-2025, food retailers are still sitting longer on their
inventory, which may encourage them and other to wind down their inventory level.
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Chart 4
Big moves distort the view

Despite the seemingly accelerating trend, CAPEX realisation continues to be distorted by the
expanding capital-intensive sectors and some sizable M&A actions
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Chart 5

Fading blue collar

Uncertainties in the textile sector sharply reduce the number of workers employed by the corporate
sector, while demand in other labour-intensive sectors is also limited
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Table 1

GICS sectorclassification Metrics |Q1-23 Q2-23 Q3-23 Q4-23 Q1-24 Q2-24 Q3-24 Q4-24 Q1-25

Revenue
CAPEX
EPS(ratio)
Workforce
Revenue
CAPEX
EPS(ratio)
Workforce
Revenue

CAPEX 13.5% -1.8% 14.3%

Communication Servicesand IT

Consumer discretionary

Consumer staples (excl. CPO) )
EPS(ratio) 5.8 5.6 8.0 49

Workforce 25% 0.7% - 4.9%
Revenue 2.5% 6.8% 6.9%
Agriculture products and services CAPEX -20.1% -
(CPO) EPS (ratio) | 150 203 173
Workforce 4.3% 6.6%
Revenue -14.4% -16.7% -18.9% -1.3% 16.7% 3.8% -13.1%

CAPEX 51.5% 80.1% 35.8% 38.9% 22.5% 20.3% 19.8%
EPS(ratio)
Workforce

Revenue

CAPEX
EPS(ratio)
Workforce

Revenue

CAPEX
EPS(ratio)
Workforce

Revenue

CAPEX
EPS(ratio)
Workforce

Revenue

CAPEX
EPS(ratio)
Workforce

Revenue

CAPEX
EPS(ratio)
Workforce

Revenue

CAPEX
EPS(ratio)
Workforce

Mineral fuels

Healthcare

Industrial services

Chemicals and pharmaceuticals

Paper and forest products

Metals and mining

Real estate

Source: Corporate financial reports, sample size per sector may vary. Compiled and calculated by BCA Economic Research
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Economic Calendar

01 May 2025

us S&P Global Manufacturing PMI 50.2 50.2 50.7
02 May 2025

ID S&P Global Manufacturing PMI 46.7 52.4 52

ID Inflation Rate YoY, % 1.95 1.03 1.2
05 May 2025

ID GDP Growth Rate YoY, % 4.87 5.02 49
06 May 2025

us Balance of Trade, USD Bn -122.7 -137.1
07 May 2025

EA Retail Sales YoY, % 2.3 1.9
08 May 2025

us Fed Interest Rate Decision, % 4.5 4.5

ID Foreign Exchange Reserves, USD Bn 157.1 -
09 May 2025

CN Balance of Trade, (Bn) 102.64 70.0

ID Consumer Confidence 1211 119.8

ID Motorbike Sales YoY, % -7.2 -
10 May 2025

CN Inflation Rate YoY, % -0.1 0.0
13 May 2025

us Inflation Rate YoY, % 2.4 2.7

ID Car Sales YoY, % -5.1 -
14 May 2025

ID Retail Sales YoY, % 2.0 3.3
15 May 2025

ID Balance of Trade, USD Bn 4.33 -

us Retail Sales YoY, % 4.6 1.1
16 May 2025

ID Property Price Index YoY, % 1.39 1.6

EA Balance of Trade, (Bn) 24 25
19 May 2025

CN Retail Sales YoY, % - -
20 May 2025

ID Current Account, (USD Bn) -1.1 -1.2

*Forecasts of some indicators are simply based on market consensus
Bold indicates indicators covered by the BCA Monthly Economic Briefing report
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Selected Macroeconomic Indicator

. Last Real Trade & Chg
0, - -

S ST LRI SELEE () Change |Rate (%) Commodities el AL (%)
us 4.50 Dec-24 2.10 Baltic Dry Index 1,421.0 1,587.0 =1.0:5
UK 4.50 Feb-25 1.90 S&P GSCI Index 520.2 568.4 -8.5
EU 2.40 Apr-25 0.20 |Oil (Brent, $/brl) 61.3 74.5 ST
Japan 0.50 Jan-25 -3.10 Coal ($/MT) 118.0 125.8 -6.2
China (lending) 2.00 Sep-24 4.45 Gas ($/MMBtu) 3.10 3.96 -21.7
Korea 2.75 Feb-25 0.65 Gold ($/0z.) 3,240.5 3,113.4 4.1
India 6.00 Apr-25 2.66  |Copper ($/MT) 9,385.7 | 9,650.7 S
Indonesia 5.75 Jan-25 3.80 Nickel ($/MT) 15,287.0 | 15,888.2 -3.8

h CPO MT 932.0 1,070.5 -12.9

Money Mkt Rates 2-May -1 mth Chg Lo

(bps) |Rubber ($/kg) 1.73 1.97 -12.2
SPN (1Y 6.06 6.08 =1=7. h
el External Sector Mar Feb Co .
SUN (10Y) 6.86 6.99 -12.7 (%)
INDONIA (O/N, Rp) 5.80 6.67 =872 Export ($ bn) 23.25 21.94 5.95
JIBOR 1M (Rp) 6.38 6.38 0.0 Import ($ bn) 18.92 18.86 0.30
Ch Trade bal. bn 4.33 3.08 40.56
Bank Rates (Rp) Feb Jan 9 G
(bps) Central bank
, entra’bank reserves | ysz.1 154.5 1.67
Lending (WC) 8.67 8.62 5.00 ($ bn)
Deposit 1M 5.02 4.87 15.00 .
: Prompt Indicators Mar Feb Jan
Savings 0.68 0.68 0.00
Consumer confidence
- - o,
Currency/USD 2-May 1 mth | Chg (%) index (CCI) 121.1 126.4 127.2
UK Pound 0.753 0.774 2.70
Car sales (%YoY) -5.1 2.2 -11.3
Euro 0.885 0.927 4.67
Japanese Yen 145.0 149.6 3.21 Motorcycle sales
: 2 -7.2 4.0 -5.5
Chinese RMB 7.271 7.270 -0.02 |(%YoY)
Indonesia Rupiah 16,435 16,560 0.76 ch
. g
Manufacturing PMI Apr Mar
Capital Mkt 2-May | -1mth | Chg (%) = - (bps)
JCI 6,815.7 6,510.6 4.69 USA 50.2 50.2 0
DJIA 41,317.4 | 41,990.0 -1.60 Eurozone 49.0 48.6 40
FTSE 8,596.4 8,634.8 -0.45 Japan 48.7 48.4 30
Nikkei 225 36,830.7 35,624.5 3.39 China 50.4 51.2 -80
Hang Seng 22,504.7 | 23,206.8 -3.03 Korea 47.5 49.1 -160
Forei i Indonesia 46.7 52.4 -570
oreign _portfollo o Mar Chg
ownership (Rp Tn) (Rp Tn)
Stock 3,244.2 3,144.7 99.51
Govt. Bond 899.7 1,071.4 -171.73
Corp. Bond 5.1 5.2 -0.05

Source: Bloomberg, Bl, BPS
Notes:
*Data from an earlier period

**For changes in currency: Black indicates appreciation against USD, Red otherwise

***Eor PMI, >50 indicates economic expansion, <50 otherwise
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Indonesia - Economic Indicators Projection

2019 2020 2021 2022 2023 2024 2025E
Real GDP growth (% YoY) 5.0 -2.1 3.7 5.3 5.0 5.0 4.8
Nominal GDP growth (% YoY) 6.7 -2.5 9.9 15.4 6.7 6.0 5.7
GDP per capita (USD) 4175 3912 4350 4784 4920 4960 4996
CPl inflation (% YoY) 2.7 1.7 1.9 5.5 2.6 1.6 2.1
Bl Rate (%) 5.00 3.75 3.50 5.50 6.00 6.00 5.50
SBN 10Y yield (%) 7.04 5.86 6.36 6.92 6.45 6.97 7.68
USD/IDR exchange rate (end of year) 13,866 14,050 14,262 15,568 15,397 16,102 16,943
Trade balance (USD Bn) -3.2 21.7 35.3 54.5 37.0 31.0 26.0
Current account balance (% of GDP) -2.7 -0.4 0.3 1.0 -0.1 -0.6 -1.0

Notes:

* USD/IDR exchange rate projections are for fundamental values; market values may diverge significantly at any moment in time
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DISCLAIMER

This report is for information only, and is not intended as an offer or solicitation with respect to the purchase or sale of a security. We deem that the information
contained in this report has been taken from sources which we deem reliable. However, we do not guarantee their accuracy, and any such information may
be incomplete or condensed. None of PT. Bank Cenfral Asia Tbk, and/or its affiliated companies and/or their respective employees and/or agents makes any
representation or warranty (express or implied) or accepts any responsibility or liability as to, or in relation to, the accuracy or completeness of the information
and opinions contained in this report or as to any information contained in this report or any other such information or opinions remaining unchanged after the
issue thereof. The Company, or any of its related companies or any individuals connected with the group accepts no liability for any direct, special, indirect,
consequential, incidental damages or any other loss or damages of any kind arising from any use of the information herein (including any error, omission or
misstatement herein, negligent or otherwise) or further communication thereof, even if the Company or any other person has been advised of the possibility
thereof. Opinion expressed is the analysts’ current personal views as of the date appearing on this material only, and subject to change without notice. It is
infended for the use by recipient only and may not be reproduced or copied/photocopied or duplicated or made available in any form, by any means, or
redist ted to others without written permission of PT Bank Central Asia Tbk.

All opinions and estimates included in this report are based on certain assumptions. Actual results may differ materially. In considering any investments you
should make your own independent assessment and seek your own professional financial and legal advice. For further information please contact: (62-21) 2358
8000, Ext: 20364 or fax to: (62-21) 2358 8343 or email: eri_tristanto@bca.co.id
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